STEVE MULLEN                                          
[image: ]U.S, Global Marketing executive at Hershey’s, Kellogg’s, Lufthansa, Wilson Sporting Goods and others 
Currently: Adj. Prof, Business at Marymount College NYC.  

Career responsibility for $1B+ in globally recognized consumer brands. Created and launched over 50 new products, many internationally, wrote or personally managed over 130 major consumer research projects, directed five international ad agencies in New York, London and Tokyo. Created two of the most successful ad campaigns in the CPG industry. 
  
Currently - Adjunct Professor of Business – Marymount Manhattan College in NYC  
· Over 6 years, taught 26 classes in Marketing, Consumer Behavior and Business
· “Student Appraisal Rating” averaged 4.75 / 5 across 13 semesters
· Merged with Northeastern University 7/2026

Global Marketing Vice President – LUFTHANSA / LSG SKY CHEFS, Irving, TX  
· Created a totally new concept for the U.S. Airline industry, generated $88 Million in Year 1 sales.   
· Sold this concept to most major U.S. flagship carriers: United, US Airways, Northwest, and licensing from major restaurant chains: TGI Fridays, Wolfgang Puck, Hard Rock Café, etc.
  
Marketing Director - KELLOGG’S, Tokyo Japan 
· Reversed Kellogg Japan’s stagnating $125 million cereal business 
· Achieved the highest recorded sales and profits in Kellogg Japan’s 30-year history 
· Awarded Kellogg’s prestigious “Best Global Promotion of the Year” 
· Created the #1 ranked TVCM in Japan among 350 ever studied by ACNielsen, Japan 
 
Managing Director / Board of Directors – HERSHEY JAPAN, Tokyo, Japan 	 
· Re-built and entirely re-staffed the 10-year-old failing JV
· Revenue grew by 20+% / year for the next 3 years  
· Hershey Japan became hugely profitable generating $250,000+ / employee 
 
Senior Brand Manager – HERSHEY CHOCOLATE U.S.A Hershey, PA.  	 
· Reversed the decline of Hershey’s 100-year-old flagship Milk and Almond Brands ($250mm)  
· Re-positioned Kit Kat to “Give me a break…Break me off a piece of that KitKat Bar” ($195mm)
· Led O&M NY to create the “White-space Kisses” ads for TV and Print ($275mm) 
 
International Buyer - Team Sports - WILSON SPORTING GOODS, River Grove, IL 
· Negotiated $23 million in annual contracts with 17 manufacturers in Japan, Taiwan, and Korea
  
EDUCATION: MBA: Northwestern University, 
Marketing and Finance, Phil Kotler was our Division Chmn.
BS: University of Minnesota, minor Psychology, Economics, ROTC

Please contact me at: photog47@hotmail.com   or 469 583-6636
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