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EMPLOYMENT AND AFFILIATIONS
NORTHEASTERN UNIVERSITY
	Associate Professor of Marketing, July 2020–present
	Assistant Professor of Marketing, July 2015–July 2020
	Affiliated Faculty, Business Sustainability Initiative, Fall 2020–present
Affiliated Faculty, Center for Health Policy and Healthcare Research, Fall 2015–present
Affiliated Faculty, Global Action for Policy Initiative, Fall 2023–Spring 2025
	Affiliated Faculty, Community to Community Initiative, Summer 2023–Spring 2025
Affiliated Faculty, School of Public Policy and Urban Affairs, Fall 2018–Summer 2023
Interdisciplinary Sabbatical, School of Public Policy and Urban Affairs and Department of Psychology, Fall 2023–Spring 2024

OFFICE OF EVALUATION SCIENCES | GENERAL SERVICES ADMINISTRATION
	Academic Affiliate, October 2018–September 2023
	Fellow, October 2016–September 2018

WHITE HOUSE SOCIAL AND BEHAVIORAL SCIENCES TEAM
	Fellow, October 2016–January 2017

UNIVERSITY OF CINCINNATI
	Assistant Professor of Marketing, July 2012–July 2015

EDUCATION
UNIVERSITY OF FLORIDA
	Ph.D. Marketing, Postdoctoral Fellowship, August 2012
Dissertation: “Social Comparison in Decisions for Others”
	Committee: Robyn LeBoeuf, Chris Janiszewski, Lyle Brenner, and John Chambers

PRINCETON UNIVERSITY
		Ph.D. Psychology, June 2009, M.A. Psychology, December 2006
		Dissertation: “The Impact of Choice Difficulty on Self and Social Inferences”
		Committee: Daniel M. Oppenheimer, Eldar Shafir, Daniel Kahneman,
			Emily Pronin, Deborah Prentice, and Susan Fiske

COLUMBIA UNIVERSITY
		B.A. Psychology (Honors), Summa Cum Laude, May 2004



RESEARCH INTERESTS
My research examines how consumers make decisions with and for others. Using experiments, I examine how people navigate decisions on behalf of others, when people delegate decisions to others, and how institutions can design policies to help people make better decisions. My goal is to broaden the social context in which we understand decision-making and leverage these insights to address substantive problems in marketing and policy domains.

FELLOWSHIPS AND GRANTS 
Internal
Faculty Mentor: Honors Propel Grant for Undergraduate Research (2025) | $1,000
Faculty Mentor: PEAK Experience Base Camp Award for Undergraduate Research (2025) | $599
AI Research Seed Funding, D’Amore-McKim School of Business (2025) | $5,000
Riesman Research Professorship, D’Amore-McKim School of Business (2019-2021) | $4,000
Trahan Family Faculty Fellowship, D’Amore-McKim School of Business (2018-2020) | $10,000
PI: Diversity and Inclusion Research Grant, Lindner College of Business (2014) | $1,000
Centennial Scholar Fellowship, Princeton University (2004-2009) | $1,000 annually  

External
Co-Investigator: Prescription Drug Monitoring Program Evaluation, DOJ (2025) | $4,520
PI: Brookings Arnold Higher Education Regulation Grant (2020) | $4,000
Academic Affiliate, Office of Evaluation Sciences, General Services Administration (2020) | $36,709
Academic Affiliate, Office of Evaluation Sciences, General Services Administration (2019) | $50,053
Fellow, Office of Evaluation Sciences, General Services Administration (2018) | $34,000
Fellow, White House Social and Behavioral Sciences Team & Office of Evaluation Sciences, General Services Administration (2017) | $82,500
PI: Transformative Consumer Research Grant (2015) | $800
Co-PI: MSI Research Competition, “Social Interactions and Social Media Marketing” (2014) | $5,000 
PI: Georgetown Consumer Market Insights Challenge Award Winner (2014) | Panel Data

RESEARCH HONORS AND AWARDS 
AMA-EBSCO-RRBM Annual Award for Responsible Research in Marketing (2025) | $1,200
Marketing Science Institute Working Paper (2021)
AMA-EBSCO Annual Award for Responsible Research in Marketing (2020) | $1,200
Best Paper in Service Science and Retailing Track, AMA Winter Academic Conference (2020)
Ronald Copeland Best Paper Award Finalist, D’Amore-McKim School of Business (2016)
Society for Consumer Psychology Dissertation Proposal Competition Winner (2011) | $1,000
National Science Foundation Graduate Fellowship Honorable Mention (2004, 2005, 2006)
Phi Beta Kappa (2004)

TEACHING HONORS AND AWARDS 
D’Amore-McKim School of Business Teaching Excellence Award (2019) | $1,000
Service Learning Course-Community Collaboration Award, Northeastern University (2019)
Top 50 Undergraduate Professors, Poets and Quants (2018)
Harold Grilliot Award for Service to Undergraduate Organizations, Lindner College of Business (2014)
Dean’s List of Teaching Excellence, Lindner College of Business (2013, 2014, 2015)
Graduate School and Association of Princeton Graduate Alumni Teaching Award (2008)

JOURNAL PUBLICATIONS
 
1. Jenkins, Mason, Paul Fombelle, and Mary Steffel (2026), “Are Apologies Always the Best Policy? Apologies for Service Failures Backfire When Consumers Are Not Aware of the Failure,” Journal of Consumer Research, 53 (1), 1-21. (UTW24 & FT50)
· Editor’s Choice June 2026
· Marketing Science Institute Working Paper (2021)
· Best Paper in Service Science and Retailing Track, AMA Winter Conference (2020)
· Research Translation: Harvard Business Review (FT50, 9,008 views)
· Media Coverage: American Marketing Association Blog

2. O’Flaherty, Shibeal, Lizzie Martin, Bhanot, Syon, Crystal Hall, Sebastian Jilke, Tyler Simko, and Mary Steffel (2024), “How Academics & Policymakers Can Collaborate Effectively: Lessons from Using Behavioral Science to Improve U.S. Federal Government Policies,” Behavioral Science and Policy, 10 (1) 35-42.

3. Blunden, Hayley, and Mary Steffel (2023), “The Downside of Decision Delegation: When Transferring Decision Responsibility Incurs Interpersonal Costs,” Organizational Behavior and Human Decision Processes, 176, 104251. (FT50)
· Research Translation: Harvard Business Review (FT50, 35,097 views), Let It Go! (Book), The Science of Letting Go (Webinar)
· Media Coverage: Business Talk (Podcast)

4. Kappes, Heather Barry, Mattie Toma, Rekha Balu, Nuole Chen, Rebecca Johnson, Jessica Leight, Saad Omer, Mary Steffel, Kris-Stella Trump, David Yokum, Russ Burnett, Elana Safran, Pompa Debroy (2023), “Using Communication to Boost Vaccination: Lessons for COVID-19 from Evaluations of Eight Large-scale Programs to Promote Routine Vaccinations,” Behavioral Science and Policy, 9 (1), 11-24.

5. Sacarny, Adam, Elana Safran, Mary Steffel, Jacob R. Dunham, Orolo D. Abili, Lobat Mohajeri, Patricia Oh, Alan Sim, Robert E. Brutcher, and Christopher Spevak (2022), “Effect of Pharmacist E-mail Alerts on Concurrent Prescribing of Opioids and Benzodiazepines by Prescribers and Primary Care Managers: A Randomized Clinical Trial,” JAMA Health Forum, 3 (9), e223378. 
6. Steffel, Mary, Elanor F. Williams, and Stephan Carney (2022), “Empowering Patients to Engage with Health Decisions: Making Medical Choices Feel Easy Increases Patient Participation,” Journal of the Association for Consumer Research, 7 (2), 154-63.

7. Garcia-Rada, Ximena, Mary Steffel, Elanor F. Williams, and Michael Norton (2022), “Consumers Value Effort over Ease when Caring for Close Others,” Journal of Consumer Research, 48 (6), 970-90. (UTW24 & FT50)
· Editor’s Choice April 2022
· AMA-EBSCO-RRBM Annual Award for Responsible Research in Marketing (2025)
· Research Translation: Harvard Business Review (FT50, bestselling article, 10,057 views), The Conversation (5,052 views)
· Media Coverage: The Wall Street Journal, Journal of Consumer Research Blog

8. Steffel, Mary, and Elanor F. Williams (2021), “Do Our Choices Tell Us Who We Are? It Depends on How Easy or Difficult They Were to Make,” Journal of Consumer Psychology, 31 (4), 784-91. (FT50)

9. Wu, Ruomeng, Mary Steffel, and Sharon Shavitt (2021), “Buying Gifts for Multiple Recipients: How Culture Affects Whose Desires Are Prioritized,” Journal of Business Research, 132, 10-20.

10. Dellaert, Benedict, Suzanne Shu, Theo Arentze, Tom Baker, Kristin Diehl, Bas Donkers, Nathanael Fast, Gerald Haubl, Heidi Johnson, Uma Karmarkar, Harmen Oppewal, Bernd Schmitt, Juliana Schroeder, Stephen Spiller, and Mary Steffel (2020), “Consumer Decisions with Artificially Intelligent Voice Assistants,” Marketing Letters, 31, 335-47.

11. Steffel, Mary, Elanor F. Williams, and David Tannenbaum (2019), “Does Changing Defaults Save Lives? Effects of Presumed Consent Organ Donation Policies,” Behavioral Science and Policy, 5 (1), 69-89.

12. Eyal, Tal, Mary Steffel, and Nicholas Epley (2018), “Perspective Mistaking: Accurately Understanding the Mind of Another Requires Getting Perspective, Not Taking Perspective,” Journal of Personality and Social Psychology, 114 (4), 547-71.
· Research Translation: Harvard Business Review (FT50, 9,509 views), The Los Angeles Times, Quartz, Let It Go! (Book), The Science of Letting Go (Webinar)
· Media Coverage: Psychology Today, The Huffington Post, National Public Radio, KVON Radio, Mindwise (Book), You Have More Influence than You Think (Book), Negotiating at the United Nations: A Practitioner’s Guide (Book) 
· Museum Exhibit: Mindworks: The Science of Thinking

13. Steffel, Mary, and Elanor F. Williams (2018), “Delegating Decisions: Recruiting Others to Make Difficult Choices,” Journal of Consumer Research, 44 (5), 1015-32.
· Research Translation: TEDx (322,682 views), Stand Up Science, Let It Go! (Book), The Science of Letting Go (Webinar)

14. Steffel, Mary, Elanor F. Williams, and Ruth Pogacar (2016), “Ethically Deployed Defaults: Transparency and Consumer Protection through Disclosure and Preference Articulation,” Journal of Marketing Research, 53 (5), 865-80.
· AMA-EBSCO Annual Award for Responsible Research (2020)
· Ronald Copeland Best Paper Award Finalist (2016)
· Transformative Consumer Research Grant Winner (2015)
· Research Translation: Harvard Business Review (FT50, 3,223 views), The Conversation (558,365 views, named one of “4 essential reads” in behavioral economics), Policy Shop Blog, Scholarly Insight Blog

15. Steffel, Mary, Elanor F. Williams, and Jaclyn Perrmann-Graham (2016), “Passing the Buck: Delegating Choices to Others to Avoid Responsibility and Blame,” Organizational Behavior and Human Decision Processes, 135, 32-44.
· Research Translation: Harvard Business Review (FT50, 22,721 views), Quartz, NPR’s Academic Minute, The Science of Letting Go (Webinar Series), Let It Go! (Book)
· Media Coverage: Fast Company

16. Williams, Elanor F., and Mary Steffel (2014), “Legitimate Enablement or Unfair Embellishment?: Double Standards in the Use of Enhancing Products by Self and Others,” Journal of Consumer Research, 41 (2), 506-25.
· Research Translation: The Los Angeles Times
· Media Coverage: TIME Business

17. Steffel, Mary, and Robyn LeBoeuf (2014), “Over-Individuation in Gift Giving: Shopping for Multiple Recipients Leads Givers to Choose Unique but Less Preferred Gifts,” Journal of Consumer Research, 40 (6), 1167-80.
· Society for Consumer Psychology Dissertation Proposal Competition Winner (2011)
· Research Translation: Harvard Business Review (FT50, 22,721), The Conversation (41,261 views)
· Media Coverage: USA Today, NBC News, Today Show, TIME, Scientific American, New York Magazine, Kiplinger, The Guardian, The Huffington Post, Bloomberg View, Real Simple, HGTV Magazine, Women’s Health Magazine, Redbook Magazine, WalletHub, New England Public Radio, WBEZ Chicago Public Radio, KGO San Francisco: Consumer Talk, Here We Are (Podcast), Main Street: Smart Spending, Yahoo! News, Daily Mail

18. Steffel, Mary, and Daniel M. Oppenheimer (2009), “Happy by What Standard? The Role of Interpersonal and Intrapersonal Comparisons in Ratings of Happiness,” Social Indicators Research, 92 (1), 69-80.
· Research Translation: Encyclopedia of Quality of Life Research

19. Pronin, Emily, John J. Fleming, and Mary Steffel (2008), “Value Revelations: Disclosure Is in the Eye of the Beholder,” Journal of Personality and Social Psychology, 95 (4), 795-809.

20. Johnson, Eric J., Mary Steffel, and Daniel G. Goldstein (July, 2005), “Making Better Decisions: From Measuring to Constructing Preferences,” Health Psychology, 24 (4 Suppl), S17-22.

21. Elkin, Elena B., Mark E. Cowen, Daniel Cahill, Mary Steffel, and Michael W. Kattan (2004), “Preference Assessment Method Affects Decision Analytic Recommendations: A Prostate Cancer Treatment Example,” Medical Decision Making, 24 (5), 504-10.


UNDER REVIEW

1. Kim, Hyebin, Elanor F. Williams, and Mary Steffel. “The Host’s Dilemma: Hosts Feel Like They Miss Out on Their Own Gatherings.” Under review at the Journal of Consumer Research.
· Research Translation: The Science of Letting Go (Webinar Series), Let It Go! (Book)

WORKING MANUSCRIPTS
1. Williams, Elanor F., Mary Steffel, and Daniella Kupor. “Should We Encourage the Good or Discourage the Bad? Consumers’ Reactions to Nudges Depends on How They Are Framed.” Targeted for the Journal of Consumer Research.

2. Kim, Hyebin, Elanor F. Williams, and Mary Steffel. “It’s My Party: Hosting Leads People to Make Self-Reflective Choices for Shared Consumption.” Targeted for the Journal of Consumer Research.

3. Steffel, Mary, Elanor F. Williams, and Robyn LeBoeuf. “Overlooking the Gift that Always Fits: Givers Underestimate the Appeal of Unconstrained Gifts.” Targeted for the Journal of Consumer Psychology.
· Georgetown Consumer Market Insights Challenge Award Winner (2014)
· Research Translation: The Conversation (41,261 views)
· Media Coverage: USA Today, The Washington Post, The New York Times, New York Magazine, US News and World Report, ABC News Radio, New England Public Radio, The Guardian, The Huffington Post, TIME, Kiplinger, Real Simple Magazine, Men’s Health Magazine, Yahoo! Health, Consumer Affairs

4. Yadin, Dena, Mary Steffel, and Amir Grinstein, “In the Digital Spotlight: Navigating Negative Self-Presentation Online.” Targeted for the Journal of Personality and Social Psychology.

5. [bookmark: OLE_LINK3][bookmark: OLE_LINK4]DiDomenico, Michael, Michael Hand, David J. Schwegman, Mary Steffel, and Mary Clair Turner. “Non-Price Interventions to Reduce Electricity Consumption in Public Housing: Evidence from Two Randomized Control Trials.” Targeted for Behavioral Science and Policy.

6. Steffel, Mary, Dennis A. Kramer II, Walter McHugh, and Nick Ducoff. “Informational Disclosure and College Choice.” Targeted for Behavioral Science and Policy.

WORK IN PROGRESS
1. Garcia-Rada, Ximena, Mary Steffel, and Elanor F. Williams, “Enhancing Work-Life Balance Through Smarter Use of Project Management Technologies.”

2. Whillans, Ashley, Mary Steffel, and Silvia Prina, “Encouraging Adoption of Virtual Concierge Services in a Large-Scale Field Experiment.”

3. Carney, Stephan, Ananya Oka, and Mary Steffel, “Delegating to Automated Technology for Caregiving Versus Personal Use.”

4. Ahmed, Neelam, Gary Young, and Mary Steffel, “Prescriber Responses to Alerts about Gaps in Buprenorphine Dispensing.”

PRACTITIONER PUBLICATIONS AND MEDIA 
1. Jenkins, Mason, Paul Fombelle, and Mary Steffel (2026), “When Apologizing to Customers Hurts More Than It Helps,” Harvard Business Review. (FT50, 9008 views)

2. Blunden, Hayley, and Mary Steffel (2024), “Research: How to Delegate Decision-Making Strategically,” Harvard Business Review. (FT50, 35,097 views)

3. Garcia-Rada, Ximena, Mary Steffel, Elanor F. Williams, and Michael Norton (2021), “The Paradox of Marketing to Caregivers,” Harvard Business Review. (FT50, bestselling article, 10,057 views)

4. Garcia-Rada, Ximena, Mary Steffel, Elanor F. Williams, and Michael Norton (2021), “Why People Feel Guilty about Using Effort-saving Products When Taking Care of Loved Ones,” The Conversation. (5,052 views)

5. Steffel, Mary (2019), “How to Give a Fitness-themed Gift without Becoming the Peloton Husband,” Los Angeles Times.

6. Eyal, Tal, Mary Steffel, and Nicholas Epley (2018), “Research: Perspective-Taking Doesn’t Help You Understand What Others Want,” Harvard Business Review. (FT50, 9,509 views)

7. Steffel, Mary, Elanor F. Williams, and Ruth Pogacar (2017), “‘Default’ Choices Have Big Impact, But How to Make Sure They’re Used Ethically?,” The Conversation (reprinted in Fast Company). (named one of “4 essential reads” in behavioral economics, 558,365 views)

8. Steffel, Mary (2017), “How to Nudge Your Consumers Without Pushing Them Away,” Harvard Business Review Webinar. (FT50, 3223 views)

9. Steffel, Mary and Elanor F. Williams (2016), “Psychology Explains Why So Many Leaders Pass the Buck – And Who Is Really to Blame,” Quartz. 

10. Steffel, Mary, Elanor F. Williams, and Ruth Pogacar (2016), “How to Nudge Your Consumers Without Pushing Them Away,” Harvard Business Review. (FT50)

11. Steffel, Mary, Elanor F. Williams, and Jaclyn Perrmann-Graham (2016), “Research on Delegating Shows How Uncomfortable We Are Making Choices for Others,” Harvard Business Review. (FT50, 22,721 views)

12. Steffel, Mary, Elanor F. Williams, and Ruth Pogacar (2016), “Managing Defaults: Transparency and Consumer Protection,” Scholarly Insights (American Marketing Association Blog). 

13. Steffel, Mary, and Elanor F. Williams (2016), “Ethically Deployed Defaults,” Policy Shop Blog (Behavioral Science and Policy Association).

14. Steffel, Mary, and Elanor F. Williams (2015), “Gift Giving Taboos that Aren’t As Bad As You Think,” The Conversation (reprinted in The Huffington Post). (41,261 views)

15. Steffel, Mary (2015), “How to Avoid Overthinking Your Holiday Shopping,” Leaders At Work Blog (Northeastern University).

16. Williams, Elanor F., and Mary Steffel (2015), “Are Performance Enhancing Products Always Unfair?” Capital Ideas Blog (University of Chicago).

POPULAR PUBLICATIONS AND MEDIA
Contributor, Let It Go! (2nd ed.), ATD Publishing, June 2026
Featured Expert, The Nature of Things (Science Documentary Series), CBC, May 2025
Co-host, Global Action for Policy Podcast, Northeastern University, September 2023-April 2025
Museum Exhibit, “How well do you know your friend?,” Mindworks, Chicago, IL, July 2021-present
Speaker, Stand Up Science, Rockwell Theater, Boston Comedy Festival, November 2019
Speaker, TEDx Northeastern, March 2019 (322,682 views)

INVITED PRESENTATIONS
Boston University, Questrom School of Business, Marketing Group, Spring 2026
University of Illinois, Urbana-Champaign, Gies College of Business, Spring 2026 
Consumer Neuroscience Symposium, Society for Neuroeconomics, Fall 2025
Stony Brook University, Marketing and Psychology Departments, Spring 2025
DMSB Day, Northeastern University, November 2024
University of Texas–Austin, Behavioral Science Colloquium, October 2024
AMA Sustainable Marketing and Innovation, August 2024
University of Southern California, Marketing Department, April 2024
Hong Kong Polytechnic University, Marketing Department, March 2024
George Mason University, Marketing Department, March 2024
Northeastern University, Business Sustainability Initiative, January 2024
Northeastern University, School of Public Policy and Urban Affairs, October 2023
Northeastern University, Social/Personality Psychology Area Meeting, September 2023
Northeastern University, Community to Community Program, September 2023
Bocconi University, Marketing Department, May 2023
University of Toronto, Behavioral Economics in Action at Rotman, June 2022
Washington University in Saint Louis, Marketing Department, April 2022
Northeastern University Women’s Interdisciplinary Society of Entrepreneurship, February 2022
University of Pittsburgh, Marketing Department, January 2022
Northeastern University Alumni Association, November 2021
University of California Berkeley Hass School of Business, Behavioral Science, March 2021
The Brookings Institute, September 2020
University of Chicago, Behavioral Science, September 2019
Harvard Kennedy School, Behavioral Insights Student Group, September 2019
University of Calgary, Marketing Department, May 2019
RAND Corporation (Boston), March 2019
SPSP Judgment and Decision Making Preconference, February 2019
University of Michigan, Marketing Department, December 2018
Consumer Financial Protection Bureau, Workshop on Disclosure, September 2018
University of Pennsylvania, Robo Advisors at the Regulatory Crossroads, April 2018
Northeastern University, Center for Health Policy and Law, April 2018
Harvard Business School, Program on Negotiation Research Lab, January 2018
Boston University, Marketing Department, October 2017
University of Maryland, Marketing Behavioral Lab Group, September 2017
Georgetown University, Marketing Department, June 2017
Consumer Financial Protection Bureau, June 2017
Dartmouth College, Marketing Department, June 2016
Harvard Business School, GiNorton Lab, May 2016
University of Massachusetts, Amherst, Marketing Department, April 2016
Northeastern University, Social and Personality Psychology Group, October 2015
University of California, San Diego, Marketing Group, April 2013
The Ohio State University, Judgment & Decision Making Research Group, February 2013
The Ohio State University, Group for Attitudes and Persuasion, February 2013
Cincinnati Children’s Hospital, Chronic Disease Research Group, September 2012

CHAIRED SYMPOSIA 
1. Steffel, Mary, and Heather Kappes (Co-Chairs), Amira Boland, Alycia Chin, Melissa Knoll, Dennis Kramer, and Michael Hand (June, 2021) “Using Marketing Research in the U.S. Federal Government,” Symposium presented at the Marketing and Public Policy Virtual Conference.

2. Steffel, Mary (Chair), Kris-Stella Trump, Pompa Debroy, David Yokum, and Gretchen Chapman (May, 2019), “How the U.S. Government Can Use Behavioral Insights to Improve Vaccination Rates,” Symposium presented at the Association for Psychological Science, Washington, DC. 

3. Steffel, Mary (Chair), Michael DiDomenico, Jeremy Ko, Josh Martin, Brianna Middlewood, Bhavya Mohan, Todd Rogers, Kris-Stella Trump (August, 2018), “Leveraging Consumer Psychology to Promote Better Government,” Symposium presented at the American Psychological Association, San Francisco, CA.

4. Steffel, Mary, and Joshua Clarkson (Co-Chairs), Paul Cohen, Daniel Goldstein, Paul Litvak, Carl Marci (August, 2018), “Leveraging Psychological Insights to Enhance the Consumer Experience,” Symposium presented at the American Psychological Association, San Francisco, CA.

5. Steffel, Mary, and Lisa Cavanaugh (Co-Chairs), Evan Polman, and Laurence Ashworth (October, 2015), “The Pleasures and Perils of Gift-Giving,” Symposium presented at the Association for Consumer Research Conference, New Orleans, LA.

6. Williams, Elanor F., and Mary Steffel (Co-Chairs), Christopher W. Bauman, Daniel M. Bartels, and Evan Polman (January, 2012), “Moral Ironies,” Symposium presented at the Society for Personality and Social Psychology Conference, San Diego, CA.

7. Steffel, Mary (Chair), Yan Zhang, George Newman, and Susan Broniarczyk (October, 2011), “When Gifts Go Unappreciated.” Symposium presented at the Association for Consumer Research Conference, St. Louis, MO.

8. Steffel, Mary (Chair), Jongmin Kim, Michael I. Norton, and George Newman (February, 2011), “Gift Giving Gone Wrong: Discrepancies Between Giver And Recipient Perspectives Lead To Suboptimal Gift-Giving Decisions.” Symposium presented at the Society for Consumer Psychology Conference, Atlanta, GA.

9. Steffel, Mary (Chair), David A. Kenny, Jason P. Mitchell, and Kenneth Savitsky (February, 2009), “The Difference Between You and Me: Comparing Social and Self Perception.” Symposium presented at the Society for Personality and Social Psychology Conference, Tampa, FL.

CONFERENCE PRESENTATIONS

1. Yadin, Dena, Mary Steffel, and Amir Grinstein (December 2024) “In the Digital Spotlight: Navigating Negative Self-Presentation Online.” Paper presented at Marketing in Israel, Ramat Gan, Israel.

2. Yadin, Dena, Mary Steffel, and Amir Grinstein (September 2024) “In the Digital Spotlight: Navigating Negative Self-Presentation Online.” Paper presented at the Association for Consumer Research, Paris, France.

3. Kim, Hyebin, Elanor Williams, and Mary Steffel (March, 2024) “Feelings of Missing Out When Hosting for Shared Consumption.” Paper presented at the Society for Consumer Psychology, Nashville, TN.

4. Carney, Stephan, and Mary Steffel (February, 2024) “Delegating to Self-Driving Technology for Self vs. Others.” Poster presented at the Society for Personality and Social Psychology, San Diego, CA.

5. Kim, Hyebin, Elanor Williams, and Mary Steffel (October, 2023) “It’s My Party: Being a Host Leads People to Make Self-Expressive Choices for Joint Consumption.” Paper presented at the Association for Consumer Research, Seattle, WA.

6. Kim, Hyebin, Elanor Williams, and Mary Steffel (March, 2023) “Hosting Leads People to Make Self-Reflective Choices for Shared Consumption.” Paper presented at the Society for Consumer Psychology, Puerto Rico.

7. Sacarny, Adam, Elana Safran, and Mary Steffel (June, 2022) “Randomized Trials to Encourage Safe and High-Value Prescribing.” Paper presented at the American Society of Health Economics Conference, Austin, TX.

8. Sacarny, Adam, Elana Safran, and Mary Steffel (June, 2022) “Effect of Pharmacist E-Mails to Concurrent Prescribers of Opioids and Benzodiazepines: A Randomized Trial.” Paper presented at the Academy Health Conference, Washington, D.C.

9. Sacarny, Adam, Elana Safran, Mary Steffel, Jacob R. Dunham, Orolo D. Abili, Lobat Mohajeri, Patricia T. Oh, Alan Sim, Robert Brutcher, and Christopher Spevak (March, 2022) “Effect of Pharmacist E-Mails to Stem Concurrent Prescribing of Opioids and Benzodiazepines: A Randomized Trial.” Paper presented at the Association for Public Policy Analysis and Management Virtual Conference.

10. Williams, Elanor F., Mary Steffel, and Daniella Kupor (February, 2022) “Should We Encourage the Good or Discourage the Bad? Consumers’ Reactions to Nudges Depends on How They Are Framed.” Paper presented at the Society for Judgment and Decision Making Virtual Conference.

11. Williams, Elanor F., Mary Steffel, and Daniella Kupor (October, 2021) “Should We Encourage the Good or Discourage the Bad? Consumers’ Reactions to Nudges Depends on How They Are Framed.” Paper presented at the Association for Consumer Research Virtual Conference.

12. Garcia-Rada, Ximena, Mary Steffel, Elanor F. Williams, and Michael Norton (March, 2021) “A Preference for Effort when Caring for Close Others,” Paper presented at the Society for Consumer Psychology Virtual Conference.

13. Wu, Ruomeng, Mary Steffel, and Sharon Shavitt (September, 2020), “Buying Gifts for Multiple Recipients: How Culture Affects Whose Desires Are Prioritized,” Paper presented at the Association for Consumer Research Virtual Conference.

14. Blunden, Hayley, and Mary Steffel (July, 2020), “The Downside of Delegation: The Interpersonal Consequences of Decision Support Choices,” Talk presented at the International Association for Conflict Management (IACM) Virtual Conference.

15. Steffel, Mary (Moderator), Kristen Berman, Michael Hallsworth, Piyush Tantia (Expert Panel; June 2020), “Putting Behavioral Insights to Work: Successes & Key Takeaways from the Consulting Sector,” Session presented at the Behavioral Science and Policy Association Virtual Conference.

16. Jenkins, Mason, Paul Fombelle, and Mary Steffel (March, 2020), “When Apology is Not the Best Policy: The Negative Impact of Apologies on Consumer Judgment and Behavior,” Paper presented at the Society for Consumer Psychology Conference, Huntington Beach, CA.

17. Williams, Elanor F., Mary Steffel, and Daniella Kupor (March, 2020), “Should We Encourage the Good or Discourage the Bad? Consumers’ Reactions to Nudges Depends on How They Are Framed,” Paper presented at the Society for Consumer Psychology Conference, Huntington Beach, CA.

18. Jenkins, Mason, Paul Fombelle, and Mary Steffel (February, 2020), “When Apology is Not the Best Policy: The Negative Impact of Apologies on Consumer Judgment and Behavior,” Paper presented at the American Marketing Association Winter Conference, San Diego, CA.

19. Blunden, Hayley, and Mary Steffel (November, 2019), “The Downside of Delegation: The Interpersonal Consequences of Decision Support Choices,” Poster presented at the Society for Judgment and Decision Making Conference, Montreal, CA.

20. Jenkins, Mason, Paul Fombelle, and Mary Steffel (November, 2019) “Apologies for Ambiguous Service Failures Negatively Impact Service Evaluations and Repeat Intention,” Poster presented at the Society for Judgment and Decision Making Conference, Montreal, CA.

21. Anik, Lalin, and Evan Polman (Chairs), Cindy Chan, Eugenia Wu, Hristina Nikolova, Jenny Olson, Lauren Grewal, Mary Steffel, Morgan Ward, Peggy J. Liu, Sam Maglio, and Ximena Garcia-Rada (October, 2019), “Interpersonal Decision Making and Consumption: Developing Ideas and Fostering Collaborations,” Knowledge Forum presented at the Association for Consumer Research Conference in Atlanta, GA.

22. Blunden, Hayley, and Mary Steffel (August, 2019), “The Downside of Delegation: The Interpersonal Consequences of Decision Support Choices,” Paper presented at the Academy of Management Conference, Boston, MA.

23. Jenkins, Mason, Paul Fombelle, and Mary Steffel (July, 2019) “Apologies for Ambiguous Service Failures Negatively Impact Service Evaluations and Repeat Intention,” Paper presented at the Frontiers in Service Conference, Singapore.

24. Balu, Rehka (Moderator), U.S. Social Security Administration (Client), Elke Weber, Michael Hallsworth, and Mary Steffel (Expert Panel; June 2019), “Policy Challenge: Increasing Return to Work among Social Security Beneficiaries with Disabilities,” Session presented at the Behavioral Science and Policy Association Conference, New York, NY.

25. Steffel, Mary, Tal Eyal, and Nicholas Epley (May, 2019), “Perspective Mistaking: Accurately Understanding the Mind of Another Requires Getting Perspective, Not Taking Perspective,” Paper presented at the Association for Psychological Science Conference, Washington, D.C.

26. Steffel, Mary, Mary Clair Turner, and Michael Hand (November, 2018), “Decreasing Energy Costs in Federally Assisted Housing,” Paper presented at the Association for Public Policy Analysis and Management Conference, Washington, D.C.

27. Garcia-Rada, Ximena, Mary Steffel, Elanor F. Williams, and Michael Norton (October, 2018) “A Preference for Effort when Caring for Close Others,” Paper presented at the Association for Consumer Research Conference, Dallas, TX.

28. Jenkins, Mason, Paul Fombelle, and Mary Steffel (September, 2018) “I’m Sorry for not Being Sorry: An Argument for Withholding an Apology After Service Failures,” Paper presented at the Frontiers in Service Conference, Austin, TX.

29. Steffel, Mary, Elanor F. Williams, and Robyn LeBoeuf (June, 2018), “Overlooking the Gift the Always Fits: Givers Underestimate the Appeal of Unconstrained Gifts.” Paper presented at Behavioral Decision Research in Management Conference, Cambridge, MA.

30. DiDomenico, Michael (Moderator), U.S. Department of Housing and Urban Development (Client), Syon Bhanot, Josh Wright, and Mary Steffel (Expert Panel; June 2018), “Policy Challenge: Reducing Energy Usage in Project-Based HUD-assisted Units,” Session presented at the Behavioral Science and Policy Association Conference, Washington, D.C.

31. Epley, Nicholas, Tal Eyal, and Mary Steffel (March, 2018), “Perspective Mistaking: Accurately Understanding the Mind of Another Requires Getting Perspective, not Taking Perspective,” Paper presented at the Society for Personality and Social Psychology Conference, Atlanta, GA.

32. Steffel, Mary, and Elanor F. Williams (October, 2017), “Delegating Decisions: Recruiting Others to Make Choices We Might Regret,” Paper presented at the Association for Consumer Research Conference, San Diego, CA.

33. Grewal, Lauren, Mary Steffel, and Dhruv Grewal (October, 2017), “How Shall I Thank Thee? Giver-Recipient Discrepancies in Preferences for Public or Private Expressions of Gratitude,” Paper presented at the Association for Consumer Research Conference, San Diego, CA.

34. Rogers, Todd (Moderator), Macky McCleary (Client), Elspeth Kirkman, Philip Oreopoulos, and Mary Steffel (Panel; September, 2017), “Policy Challenge: Preventing Energy Service Termination by Increasing Energy Consumer Bill Payment,” Session presented at the Behavioral Science and Policy Association Conference, New York, NY.

35. Pogacar, Ruth, Frank Kardes, and Mary Steffel (June, 2017), “Debiasing Inaction Inertia to Encourage Retirement Savings.” Paper presented at the American Marketing Association Marketing and Public Policy Conference, Washington, DC. 

36. Pogacar, Ruth, Mary Steffel, and Frank Kardes (June, 2017), “Debiasing Default Effects With Accountability.” Working paper presented at the American Marketing Association Marketing and Public Policy Conference, Washington, DC.

37. Ordobayeva, Nailya, and Hristina Nikolova (Co-Chairs), Ronald Hill, Leslie John, Cait Lamberton, Bhavya Mohan, Carey Morewedge, Michael Norton, Janet Schwartz, Suzanne Shu, and Mary Steffel (Panel; February, 2017), “Conversation on Translating Consumer Research into Policy: Developments, Opportunities, and Challenges,” Symposium presented at the Society for Consumer Psychology Conference, San Francisco, CA.

38. Steffel, Mary, Elanor F. Williams, and Ruth Pogacar (January, 2017), “Ethically Deployed Defaults: Transparency and Consumer Protection via Disclosure and Preference Articulation.” Paper presented at the Society for Personality and Social Psychology Conference, San Antonio, TX.

39. Steffel, Mary, Elanor F. Williams, and Ruth Pogacar (November, 2016), “Ethically Deployed Defaults: Transparency and Consumer Protection via Disclosure and Preference Articulation.” Paper presented at the Preconference on Debiasing Decision Makers at the Society for Judgment and Decision Making Conference, Boston, MA.

40. Grewal, Lauren, Mary Steffel, and Dhruv Grewal (November, 2016), “How Shall I Thank Thee? Giver-Recipient Discrepancies in Preferences for Public or Private Expressions of Gratitude” Poster presented at the Society for Judgment and Decision Making Conference, Boston, MA.

41. Grewal, Lauren, Mary Steffel, and Dhruv Grewal (September, 2016), “How Shall I Thank Thee? Giver-Recipient Discrepancies in Preferences for Public or Private Expressions of Gratitude” Poster presented at the Association for Consumer Research Conference, Berlin, Germany.

42. Steffel, Mary, Elanor F. Williams, and Robyn LeBoeuf (February, 2016), “Overly Specific Gift Giving: Givers Choose Personalized but Less-Versatile and Less-Preferred Gifts.” Paper presented at the Society for Consumer Psychology Conference, St. Pete Beach, FL.

43. Steffel, Mary, Elanor F. Williams, Ruth Pogacar, and Ana Figueras (November, 2015), “Ethically Deployed Defaults: Transparency and Consumer Protection via Disclosure and Preference Articulation.” Paper presented at the Society for Judgment and Decision Making Conference, Chicago, IL.

44. Wu, Ruomeng, Mary Steffel, and Sharon Shavitt (November, 2015), “Individuating Gifts out of Liking and Respect: Expanding Gift Giving Theory with a Cross-Culture Perspective,” Poster presented at the Society for Judgment and Decision Making Conference, Chicago, IL.

45. Williams, Elanor F., Mary Steffel, and Daniel Grossman (October, 2015), “Does Sharing Signal Caring? Asymmetric Interpretations of the Informativeness of Own and Others’ Social Media Communications.” Paper presented at the Association for Consumer Research Conference, New Orleans, LA.

46. Steffel, Mary, Elanor F. Williams, and Robyn LeBoeuf (October, 2015), “Overly Specific Gift Giving: Givers Choose Personalized but Less-Versatile and Less-Preferred Gifts.” Paper presented at the Association for Consumer Research Conference, New Orleans, LA.

47. Pogacar, Ruth, Mary Steffel, Elanor F. Williams, and Ana Figueras (August, 2015), “Do Defaults Work When They’re Disclosed? Effectiveness and Perceived Ethicality of Disclosed Defaults.” Paper presented at the Subjective Probability, Utility and Decision Making Conference, Budapest, Hungary.

48. Pogacar, Ruth, Mary Steffel, Elanor F. Williams, and Ana Figueras (June, 2015), “Do Defaults Work When They’re Disclosed? Effectiveness and Perceived Ethicality of Disclosed Defaults.” Paper presented at the Association for Consumer Research Asia-Pacific Conference, Hong Kong, PRC.

49. Steffel, Mary, Elanor F. Williams, Ruth Pogacar, and Ana Figueras (June, 2015), “Do Defaults Work When They’re Disclosed? Effectiveness and Perceived Ethicality of Disclosed Defaults.” Paper presented at the Behavioral Science and Policy Association Conference, New York, NY.

50. Steffel, Mary, Elanor F. Williams, Ruth Pogacar, and Ana Figueras (May, 2015), “Do Defaults Work When They’re Disclosed? Effectiveness and Perceived Ethicality of Disclosed Defaults.” Paper presented at the Association for Psychological Science Conference, New York, NY.

51. Steffel, Mary, Elanor F. Williams, and Robyn LeBoeuf (February, 2015), “Giver-Recipient Discrepancies Contribute to Gift Card Non-redemption: Givers Choose Personalized but More-Restrictive and Less-Preferred Gift Cards.” Paper presented at the Society for Personality and Social Psychology Conference, Long Beach, CA.

52. Steffel, Mary, Elanor F. Williams, and Robyn LeBoeuf (November, 2014), “Giver-Recipient Discrepancies Contribute to Gift Card Non-redemption: Givers Choose Personalized but More-Restrictive and Less-Preferred Gift Cards.” Paper presented at the Society for Judgment and Decision Making Conference, Long Beach, CA.

53. Pogacar, Ruth, Mary Steffel, Elanor F. Williams, and Ana Figueras (October, 2014), “Do Defaults Work When They’re Disclosed? Effectiveness and Perceived Ethicality of Disclosed Defaults.” Poster presented at the Association for Consumer Research Conference, Baltimore, MD.

54. Pogacar, Ruth, Mary Steffel, Elanor F. Williams, and Ana Figueras (August, 2014), “Do Defaults Work When They’re Disclosed? Effectiveness and Perceived Ethicality of Disclosed Defaults.” Paper presented at the American Marketing Association Conference, San Francisco, CA.

55. Steffel, Mary, and Elanor F. Williams (July, 2014), “Delegating Decisions: Recruiting Others to Make Difficult Choices,” Paper presented at the Behavioral Decision Research in Management Conference, London, United Kingdom.

56. Steffel, Mary, and Elanor F. Williams (January, 2014), “Delegating Decisions: Recruiting Others to Make Difficult Choices,” Paper presented at the Marketing EDGE Professors’ Institute, Cincinnati, OH.

57. Steffel, Mary, and Elanor F. Williams (February, 2013), “Delegating Decisions: Recruiting Others to Make Difficult Choices,” Paper presented at the Society for Consumer Psychology Conference, San Antonio, TX.

58. Steffel, Mary, and Eldar Shafir (October, 2012) “From Personal Choices To Perceived Popularity: The Impact Of Choice Difficulty On Estimated Consensus,” Paper presented at the Association for Consumer Research Conference, Vancouver, Canada.

59. Williams, Elanor F., and Mary Steffel (October, 2012) “Double Standards in the Use of Enhancing Products by Self and Others,” Paper presented at the Association for Consumer Research Conference, Vancouver, Canada.

60. Steffel, Mary, and Robyn LeBoeuf (February, 2012), “Social Comparison In Decisions For Others: Considering Multiple Gift Recipients Leads to Overly Individualized And Suboptimal Gifts.” Paper presented at the Society for Consumer Psychology Conference, Las Vegas, NV.

61. Steffel, Mary, and Elanor F. Williams (January, 2012), “Delegating Decisions: Recruiting Others to Make Difficult Choices,” Poster presented at the Judgment and Decision Making Preconference at the Society for Personality and Social Psychology Conference, San Diego, CA.

62. Steffel, Mary, and Robyn LeBoeuf (January, 2012), “Social Comparison In Decisions For Others: Considering Multiple Gift Recipients Leads to Overly Individualized And Suboptimal Gifts.” Paper presented at the Judgment and Decision Making Preconference at the Society for Personality and Social Psychology Conference, San Diego, CA.

63. Williams, Elanor F., and Mary Steffel (January, 2012) “Double Standards in the Use of Enhancing Products by Self and Others,” Paper presented at the Society for Personality and Social Psychology Conference, San Diego, CA.

64. Steffel, Mary, and Elanor F. Williams (November, 2011), “Delegating Decisions: Recruiting Others to Make Difficult Choices,” Paper presented at the Society for Judgment and Decision Making Conference, Seattle, WA.

65. Williams, Elanor F., and Mary Steffel (November, 2011), “Double Standards in the Use of Enhancing Products by Self and Others,” Paper presented at the Society for Judgment and Decision Making Conference, Seattle, WA.

66. Steffel, Mary, and Robyn LeBoeuf (October, 2011), “Social Comparison In Decisions For Others: Considering Multiple Gift Recipients Leads to Overly Individualized And Suboptimal Gifts.” Paper presented at the Association for Consumer Research Conference, St. Louis, MO.

67. Steffel, Mary, and Robyn LeBoeuf (February, 2011), “Social Comparison In Decisions For Others: Considering Multiple Gift Recipients Leads to Overly Individualized And Suboptimal Gifts.” Paper presented at the Society for Consumer Psychology Conference, Atlanta, GA.

68. Williams, Elanor F. and Mary Steffel. (January, 2011), “The Ethics Of Enhancement Are In The Eye Of The Beholder: Double Standards In The Use Of Neuroenhancing Drugs By Self And Others.” Poster presented at the Judgment and Decision Making Preconference at Society for Personality and Social Psychology Conference, San Antonio, TX.

69. Eyal, Tal, Mary Steffel, and Nicholas Epley (January, 2011), “How To Enable Mind Reading: Perspective-Taking Versus Matching Construal.” Paper presented at the Society for Personality and Social Psychology Conference, San Antonio, TX.

70. Steffel, Mary, and Robyn LeBoeuf (January, 2011), “Social Comparison In Decisions for Others: Considering Multiple Gift Recipients Leads To Overly Individualized Gifts.” Poster presented at the Society for Personality and Social Psychology Conference, San Antonio, TX.

71. Steffel, Mary, Nicholas Epley, and John Chambers (November, 2010), “The Impact Of Projection Versus Perspective Taking On Judgmental Accuracy.” Paper presented at the Society for Judgment and Decision Making Conference, St. Louis, MO.

72. Steffel, Mary, Christopher Janiszewski, and Daniel M. Oppenheimer (October, 2010), “Choice Difficulty Moderates Inferences About Preference Generalizability.” Paper presented at the Association for Consumer Research Conference, Jacksonville, FL.

73. Steffel, Mary, and Daniel M. Oppenheimer (February, 2009), “Actor-Observer Differences In Preference Inferences Based On Choices.” Paper presented at the Society for Personality and Social Psychology Conference, Tampa, FL.

74. Steffel, Mary and Daniel M. Oppenheimer (November, 2008), “Actor-Observer Differences In Preference Inferences Based On Choices.” Poster presented at the Society for Judgment and Decision Making Conference, Chicago, IL.

75. Steffel, Mary, Emily Pronin, and John J. Fleming (April, 2008), “A Roadblock To Rapport: Why Revealing Personal Values Is Viewed As Unrevealing.” Poster presented at the Society for Behavioral Decision Research in Management Conference, La Jolla, CA.

76. Steffel, Mary, and Daniel M. Oppenheimer (January, 2008), “Happy By What Standard? The Role Of Interpersonal And Intrapersonal Comparisons In Happiness Ratings.” Poster presented at the Society for Personality and Social Psychology Conference, Albuquerque, NM.

77. Steffel, Mary, and Eldar Shafir (November, 2007), “Inferences From Decision Difficulty: False Consensus Or Uniqueness As A Function Of Choice Conflict.” Paper presented at the Society for Judgment and Decision Making Conference, Long Beach, CA.

78. Steffel, Mary, and Daniel M. Oppenheimer (November, 2006), “Consensus, Consistency, And Distinctiveness As A Framework For Self And Social Judgment.” Poster presented at the Society for Judgment and Decision Making Conference, Houston, TX.

79. Steffel, Mary, and Eldar Shafir (May, 2006), “Decision Conflict as a Heuristic for Predicting Choice.” Paper presented at the Association for Psychological Science Annual Meeting, New York, NY.

80. Steffel, Mary, and Eldar Shafir (January, 2006), “Decision Conflict as a Heuristic for Predicting Choice.” Poster presented at the Society for Personality and Social Psychology Conference, Palm Springs, CA.

81. Steffel, Mary, and Eldar Shafir (November, 2005), “Decision Conflict as a Heuristic for Predicting Choice.” Poster presented at the Society for Judgment and Decision Making Conference, Toronto, Canada.

TEACHING 
NORTHEASTERN UNIVERSITY (My instructor rating: 4.8 / D’Amore-McKim average: 4.4)
Consumer Behavior (MKTG 4506-02) | Fall 2025
Research Practicum in Marketing (MKTG 4120/6120) | Fall 2024
Consumer Behavior (MKTG 4506-02) | Fall 2024
Research Practicum in Marketing (MKTG 4120/6120) | Spring 2023
Consumer Behavior (MKTG 4506-02) | Spring 2023
Research Practicum in Marketing (MKTG 5120) | Fall 2021 & Spring 2022
Consumer Behavior (MKTG 4506-01, -02) | Fall 2021
Consumer Behavior (MKTG 4506-01, -02, -03) | Fall 2020 
Consumer Behavior (MKTG 4506-01, -02, -03) | Fall 2019 | 40, 39, 33 students
Marketing and Society (MKTG 2301) | Spring 2019 | 40 students
Consumer Behavior (MKTG 6226) | Fall 2018 | 21 students
Consumer Behavior (MKTG 6226) | Spring 2018 | 24 students
Consumer Behavior (MKTG 4506-02, -03) | Spring 2018 | 40, 40 students
Consumer Behavior (MKTG 6226) | Spring 2016 | 24 students
Consumer Behavior (MKTG 4506-01, -02) | Spring 2016 | 38, 41 students

Executive education:
Understanding Our Customers | Ericsson Early Career Talent Community Sessions | Oct 2024
Customer Centricity | Ericsson Early Career Program | Oct 2024
Sustainable Leadership | Ericsson Early Career Program | Oct 2024
How to Nudge Your Consumers to Make More Sustainable Choices | Ivy Exec | Jun 2024

Massive open online courses:
Communicating about Climate Change | Climate Change: A Course for Everyone | Jan 2020  

Online education:
EXPO Challenge: Sustainability (EEBA 6402) | Summer1 2026
Stakeholder Values and Societal Challenges in Business (BUSN 6402) | Spring2 2026
EXPO Challenge: Sustainability (EEBA 6402) | Spring 1 2026
Stakeholder Values and Societal Challenges in Business (BUSN 6402) | Fall2 2025
EXPO Challenge: Sustainability (EEBA 6402) | Summer1 2025
Stakeholder Values and Societal Challenges in Business (BUSN 6402) | Spring2 2025
EXPO Challenge: Sustainability (EEBA 6402) | Summer1 2024
Stakeholder Values and Societal Challenges in Business (BUSN 6402) | Spring2 2024
EXPO Challenge: Sustainability (EEBA 6402) | Fall1 2023
Stakeholder Values and Societal Challenges in Business (BUSN 6402) | Summer1 2023

Off-load co-instruction:
Business and Social Impact (BUSN 6363-M2, -D1, Co-Instructor) | Fall 2018 | 34, 32 students

Independent study supervision:
Independent Study in Consumer Behavior Research | Summer1 2021 | 1 student
Independent Study in Consumer Behavior Research | Fall 2020 | 1 student
Independent Study in Consumer Behavior Research | Spring 2020 | 2 students
Independent Study in Consumer Behavior Research | Fall 2019	| 1 student
Independent Study in Consumer Behavior Research | Spring 2019 | 1 student

UNIVERSITY OF CINCINNATI (My instructor rating: 7.4 / Lindner average: 6.6)
      Consumer Behavior, Instructor (Spring 2013, 2014, 2015)
      Understanding European Business, Instructor (Spring 2014, 2015)
      Marketing Research Assistant Program, Coordinator (Spring 2014, Summer 2014)

UNIVERSITY OF FLORIDA (My instructor rating: 4.79 / Warrington average: 4.19)
Marketing Management, Instructor (Fall 2010)

PRINCETON UNIVERSITY (My instructor rating: 4.23 / Department average: 3.82)
Judgment, Decision Making, and Well-Being, AI* to Daniel Kahneman (Spring 2009)
Interpersonal Perception, AI to Emily Pronin (Fall 2008)
Introduction to Psychology, AI to Joel Cooper (Spring 2008)
Social Psychology, AI to Deborah Prentice (Fall 2007)
Theories of Psychotherapy, AI to Ronald Comer (Spring 2007)
Judgment and Decision Making, AI to Eldar Shafir (Fall 2006)
Introduction to Psychology, AI to Sam Glucksburg (Spring 2006)
Introduction to Psychology, AI to Daniel Oppenheimer and Elizabeth Gould (Fall 2005)
*AI = Assistant instructor

COLUMBIA UNIVERSITY
Leadership, Teaching Assistant to Daniel Ames (Summer 2004)
ADVISING
Director, Choice And Thought (CAT) Lab (2015-present)
PhD Committee Member:
	Stephan Carney, Marketing, University of Southern California (Fall 2023-present)
	Hyebin Kim, Marketing, Washington University in Saint Louis (Summer 2025)
	Matt Coleman, Psychology, Northeastern University (Fall 2020-Spring 2024)
Adviser for Postdoctoral Scholars, Northeastern University:
Dena Yadin (Fall 2022-Fall 2025)
Adviser for Graduate Research Assistants, Northeastern University:
Sajjad Kazemi (Spring 2023), Dunya Sudeshi Thenabadu (Fall 2020), Saran Ambikapahty (Spring 2019), Heena Mordani (Fall 2018), Anuj Kapur (Summer 2018, Fall 2018), Suman Kuman (Summer 2018, Fall 2018), Apoorva Siddhi Sudhir (Summer 2016), Apurva Kadam (Spring 2016-Summer 2016), Matteo Prandi (Fall 2015)
Adviser for Undergraduate Research Assistants, Northeastern University:
Ananya Mehta (Spring 2024-Fall 2025), Amelia Chu (Fall 2025), Gianna Peterson (Fall 2025), Jessica Adam (Spring 2025), Shreva Chirumamilla (Fall 2023-Fall 2024), Keita Suzuki (Fall 2023-Fall 2024), Patricio Reyes Gomez (Spring 2024), Dor Perl (Fall 2023), Shriya Karani (Fall 2023), Mihir Argulkar (Fall 2023), Ananya Oka (Spring 2023), Kristie Chan (Spring 2022), Aakanksha Mehta (Spring 2022), Feiyang (Fiona) Xu (Spring 2022), Khalid Al Khalifa (Fall 2021), Harleen Bhatia (Spring 2021-Fall 2021), Lydia Toy (Summer 2021), Srishti Kundu (Spring 2021, Summer 2021), Sophie Liu (Fall 2020), Maria Botello (Spring 2019, Spring-Fall 2020), Gaea Leemon (Summer-Fall 2020), Oliver Silverstein (Summer-Fall 2020), Meghan Kulkarni (Fall 2019, Summer-Fall 2020), Robert Passas (Summer 2019-Summer 2020), Amanda Coelho (Spring-Summer 2020), Antoni Capucine (Spring 2020), Sabrina Chiang (Spring 2020), Muy Lin Loh (Spring 2020), Hung Nguyen (Spring 2020), Jasmine Zheng (Fall 2019), Sanjana Koushik (Fall 2019), Anna Srisuk (Fall 2019), Sarah Witt (Summer 2019-Fall 2019), Alice Boizid (Spring 2019), Allison Leung (Spring 2019), Jingyu Li (Spring 2019), Annie Wu (Fall 2019, Fall 2018), Julia Crooijmans (Summer 2019, Spring 2019, Fall 2018, Spring 2018), Justin Guest (Summer 2018), Anton Pavlov (Summer 2018), Vivien Shao (Summer 2018), Carolyn Davis (Spring 2019, Spring 2018, Summer 2018), Christina Tebbe (Spring 2018), Alexa Schwartz (Spring 2018), Kaitlin Jahn (Spring 2018), Savannah Ennis (Spring 2018), Julia Le (Spring 2016-Fall 2017), Daniela De Aguiar (Summer 2016), Stephan Carney (Summer 2016), Isabella Mozdzierz-Monico (Summer 2016), Liza Gourion (Summer 2016)
Adviser for PhD Students, University of Cincinnati:
Ruth Pogacar (Summer 2012-present), Ruomeng Wu (Summer 2014-present), Jaclyn Perrmann (Fall 2013-Summer 2016), Daniel Grossman (Fall 2014-Spring 2015)
Adviser for Masters Research Assistants, University of Cincinnati:
Nicholas Williams (Summer 2013), Diptayan Datta (Fall 2013), Sayed Sahazuddin Mohammad (Fall 2013), Rachel Bucalo (Summer 2014), Ruomeng Wu (Fall 2013-Spring 2014), Sha Sa (Fall 2013-Fall 2014), Megan Parin (Spring 2014-Summer 2015)
Adviser for Undergraduate Research Assistants, University of Cincinnati:
Michael Maloof (Fall 2012), Allison Hanes (Spring 2013), Paige Bausch (Spring 2013; Fall 2013), Emily Ornella (Spring 2013), Jacob Fortner (Summer 2013), Olivia Perez (Summer 2013), Priyanka Sanjeev (Summer 2013-Fall 2013), Kruti Gandhi (Summer 2013-Fall 2014), Aidan Dolan (Fall 2013), Cory Francis (Fall 2013), Eric Fash (Spring 2014), Kara Svenson (Spring 2014-Fall 2014), Jiaoyao Liu (Summer 2014-Fall 2014), Xiang Li (Fall 2014-Spring 2015), Joseph Levers (Spring 2015), Mark Havens (Spring 2015), Xioayi Xie (Spring 2015), and Hayley Coldiron (Spring 2015)
Senior Thesis Adviser, University of Florida:
Ana Figueras (2010-2011). Thesis: “Disclaiming Defaults: Knowledge About Choice Architecture And Its Effects On Decision-Making”
Supervisor for Independent Study, University of Florida:
Ana Figueras (2010-2011), Danielle King (2010-2011), Mercedes Castro (2010-2012), Peter Chami (2011-2012), Dominic Cador (2011-2012), Georgina Uresti (2012), Kelsey Ingerto (2012), and Brielle Martinez (2012)
Student Adviser, Princeton University:
Mark Starks, Princeton Summer Undergraduate Research Experience (PSURE), Princeton Office of Academic Affairs and Diversity and The Leadership Alliance (2008).
Student Adviser, Princeton University:
Robert Grote, Justin Hawver, and Ahmed Meleis, The Mellon Minority Undergraduate Fellowship Program, Princeton University and Andrew W. Mellon Foundation (2005, 2006)
SERVICE

Northeastern University

Marketing Group
· Director, Choice And Thought (CAT) Lab (2015-present)
· Evaluating Faculty Member (2024-2025)
· Research Seminar Co-chair (2020-2024)
· Faculty Hiring Committee (2021, 2017, 2022)
· Postdoc Hiring Committee (2019, 2021)
· Marketing Research Experience and Subject Pool Committee (2015-2016)
· Undergraduate Curriculum Review Task Force (2015-2016)

D’Amore McKim School of Business
· Faculty Director, Online Programs (2024-present)
· Secretary, Tenure and Promotion Committee (2024-2025)
· PT MBA Task Force (2023)
· OMBA Task Force (2021-2022)
· Affiliated Faculty, Business Sustainability Initiative (2020-present)
· Affiliated Faculty, Center for Health Policy and Healthcare Research (2015-present)
· Undergraduate Research Curriculum Committee (2019-2021)

School of Public Policy and Urban Affairs
· Podcast Coordinator, Global Action for Policy (GAP) Initiative (2023-2025)
· Affiliated Faculty, Global Action for Policy (GAP) Initiative (2023-2025)
· Affiliated Faculty, Community to Community (C2C) Program (2023-2025)

Northeastern University
· ReDI Leadership Training Program (Summer 1 2025-Fall 2025)
· Plastics Reduction Campaign Subcommittee (Fall 2024-Spring 2025)
· Adviser, TEDxNortheastern (Spring 2022-Spring 2023)
· Co-adviser, Net Impact Northeastern (Fall 2020-Spring 2023)
· Faculty Marshal, Graduate Commencement (Fall 2018)
· Faculty Marshal, Undergraduate Commencement (Spring 2018)
· Faculty Marshal, Undergraduate Commencement (Spring 2016)

Profession

Academic Journals
· Deputy editor for Behavioral Science and Policy (2026-2029)
· Associate editor for Journal of Consumer Research (2025-present)
· Acting associate editor for Behavioral Science and Policy (2026)
· Editorial review board for Journal of Marketing Research (2021-2022, 2024-present)
· Editorial review board for Journal of Consumer Research (2019-2025)
· Ad hoc reviewer for:
· Basic and Applied Social Psychology
· Behavioral Decision Making
· Behavioral Public Policy
· Cognition
· Current Research and Social Psychology
· Group Processes and Intergroup Relations
· Health Psychology Review
· Journal of Business Research
· Journal of Consumer Behaviour
· Journal of Consumer Psychology
· Journal of Consumer Research
· Journal of Economic Psychology
· Journal of Marketing
· Journal of Marketing Research
· Journal of Public Policy and Marketing
· Journal of Personality and Social Psychology
· Journal of Retailing
· Journal of the Association for Consumer Research
· Management Science
· Marketing Letters
· Nature: Human Behavior
· Organizational Behavior and Human Decision Processes
· Personality and Social Psychology Bulletin
· Proceedings of the National Academy of Sciences
· Psychological Science
· Psychological Science Review
· Social and Personality Psychology Compass
· Social Science in Medicine

Professional Associations
· Policy Expert, Strategic Planning Committee, Association for Consumer Research (2025)
· Mentor, Society for Judgment and Decision Making Mentor Program (2025)
· At-Large Director, Association for Consumer Research (2023-2024)
· Judge for John A. Howard/AMA Doctoral Dissertation Award (2024)
· Judge for PhD Project Thesis Competition, AMA Summer Conference (2024)
· Ad hoc reviewer for (conferences):
· Association for Consumer Research Conference
· Behavioral Science and Policy Association Conference
· Society for Consumer Psychology Conference
· Society for Judgment and Decision Making Conference
· Conference Co-Chair, Behavioral Science and Policy Conference (2023)
· Ad hoc reviewer for MSI Dissertation Proposal Award (2017-2018, 2021-2023)
· Ad hoc reviewer for National Science Foundation (2023)
· Social Co-Chair, Society for Consumer Psychology Conference (2022)
· Policy Chair, Society for Consumer Psychology Conference (2020)
· Sponsorship/Fundraising Committee Co-Chair, Society for Consumer Psychology (2020)
· Ad hoc reviewer for SCP Dissertation Proposal Award (2020)
· Society for Consumer Psychology Track Co-Chair, American Psychological Association (2018)
· Judgment and Decision Making Preconference Co-Chair, SPSP (2015-2018)
· Program Committee, Society for Consumer Psychology (2016, 2019)
· Planning Committee, Women in Judgment and Decision Making Networking Event, SJDM (2007- 2009)

Government

	U.S. Federal Government
· Academic Affiliate, Office of Evaluation Sciences, GSA (September 2018-2023) 
· Invited Expert Presenter, Consumer Financial Protection Bureau (September 2018)
· Fellow, Office of Evaluation Sciences, GSA (October 2016-September 2018)
· Fellow, White House Social and Behavioral Sciences Team (October 2016-January 2017)

Massachusetts State Government
· Co-investigator, Department of Public Health & Department of Justice (2025-2026)
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