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JEREMY GOLDSTEIN, CLASS OF 2017 INTUIT, ASSOCIATE PRODUCT MARKETING MANAGER
VMWARE, ANALYST RELATIONS

SHOEBUY, MARKETING ASSOCIATE

MEGAN RUSTUM, CLASS OF 2017 ADOBE, PERFORMANCE MARKETING ASSISTANT
BEAM INTERACTIVE, WEB ANALYTICS STRATEGY
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CO-OP:  THE  POWER OF  EXPERIENCE
WORLD-CLASS ACADEMICS.
MEANINGFUL BUSINESS EXPERIENCE.

The marketing co-op programs offers students robust opportunities in diverse industries and functions that span the 
marketing world. Students have first hand participation in leading technology, e-commerce, consumer product and digital 
media roles.  In 2016, 462 marketing students participated in co-op. Detailed below is a summary of these experiences. 
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SALARIES
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IBM, Performance Marketing Professional 

HOURLY WAGE

Deloitte, Insight Studio Designer 

Bluewolf, Senior Business Analyst 
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